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Foreword 03 Financial education is not a technical or side issue, it is a tool for progress.
: In every society, knowledge enables people to make informed decisions,
Executive summary 04 foresee risks and seize opportunities. Ultimately, understanding how money
INETCaUCE oD 07 works (its creation, use and transformation) is to understand an essential
part of our economic and social being.
Chapter 1 Economist John Maynard Keynes For Santander, promoting
once wrote that “the difficulty financial education is not a
: 3 : lies not so much in developing one-off initiative but an ongoing
Levels of financial confidence 10 new ideas as in escaping from responsibility. As a bank, we
across our markets old ones”, and finance is no help millions of people and
different. While the world has businesses with their daily
changed profoundly, our ability decisions. That's why we believe
Chapter 2 to understand it has not always our commitment must go
kept pace. The gap between beyond providing products and
the complexity of the financial services to also offer the tools
What do people want to know 16 system and people’s readiness that help people understand
and how do they want to learn? to navigate it remains one of the  them. We have supported
defining challenges of our time. education in all its forms for
over three decades, investing
Chapter 3 This report provides a rigorous more than €2.4 billion in
insight into that challenge. educational projects worldwide.
: : : It examines levels of financial In 2024 alone, over 4 million
How d(_) the pUbllc V_vant Financial 20 knowledge and confidence people worldwide accessed our
education to be delivered? across 10 countries and financial education initiatives
clearly shows that access to and content. This effort
: financial education remains stems from a deep conviction:
Conclusion 30 limited, despite a growing that economic progress is
appetite to learn. Its findings only sustainable when it Ana Botin
Market Fact sheets 32 confirm what many of us rests on a solid foundation Executive Chair of
have always thought: that of knowledge and trust. Banco Santander
people's financial wellbeing
MethOdO"ogy 42 is closely linked to their ability | am convinced that a more

to understand, plan and

make sound decisions. It also
reveals that financial education
is a shared responsibility.
Governments, schools, families,
businesses and banks must
work together to ensure

that knowledge reaches
everyone from childhood
through to adulthood.

informed society is also a freer
and more prosperous one.
Because knowledge, when
shared, multiplies its value. And

if that knowledge helps more
people understand, manage and
improve their financial wellbeing,
we will be contributing to a

goal that stretches far beyond
banking: the progress of all.




m Executive Summary

EXECUNIVE

SUMMARY

Around the world, people have to make financial decisions every day,
from paying for groceries to opening a bank account or taking out a loan.
The financial landscape is constantly evolving, but the current pace of change
is particularly rapid, with money itself transforming from physical notes and
coins to digital assets. Many digital tools make financial tasks simpler
and more intuitive, but they also require new skills and bring new risks.

Lack of financial literacy is a perennial issue across the globe, with a third
of adults saying they don't feel confident managing their money. This is a
challenge that many countries are grappling with, not just because of its direct
impact on individual financial outcomes but also because it holds broader
social and economic ramifications.

In this report, which is based on a global survey of almost 20,000 people
across 10 different jurisdictions we look at:

® | evels of financial confidence across our markets

* \What people want to learn about and barriers
to accessing courses

® How financial education should be delivered

These findings will guide our future initiatives, and by making them public,
we seek to promote transparency, collaboration, and continued commitment
to financial education.

- People tend to believe they know more than they do about financial

matters. 61% of respondents claim to be knowledgeable about financial
matters, but only 11% say they feel very knowledgeable.

- When testing respondents’ knowledge on inflation, 32% were able to

correctly answer the question, whilst 52% correctly answered a question on
interest rates.

- Confidence is lower in managing finances digitally. 72% feel confident

managing your personal finances whilst 65% feel confident managing their
personal finances online.

- Social media is increasingly seen as a source of information for financial

education. One in five would seek information on financial matters from
social media, and this increases to one in three among 16-24 year olds and
those in Brazil.

- There is a strong appetite for respondents to have control over their

finances. Four-fifths (79%) tend to track their monthly expenses.

- Despite having strong financial ambitions, respondents aren’t engaging in

financial education resources. Only 20% of people say they have ever taken a
course on financial education before, while 78% do not recall ever doing so.

- However, there are several recognised benefits to financial education.

When considering potential benefits of financial education, the public rank
the ability to make better decisions (64%), effective management of money
and debt (59%), and the ability to create a well-structured budget (52%) as
their top three.

- There are particular areas that respondents would like to know more

about. Investing (63%), saving (61%) and taxes (51%) are the areas of financial
education that respondents wish they could have learned more about whilst
at school.

- Schools are parents are seen as key deliverers of financial education, over

charities or businesses. Respondents think that schools (91%) and parents
(91%) should be responsible for ensuring that children today receive financial
education.

- Financial education ranked as the second most important subject the public

would like to be taught in schools, beating traditional subjects such as
history and science.

- However, this is not currently typically being delivered. 84% of those who

do not remember receiving financial education at school said that they wish
that they had been taught it.

- There is still appetite for financial education courses among adults. 73% of

Spaniards said they would like to take a financial education course, rising to
86% in 25-34-year-olds.

- Banks have a role to play in supporting delivery of these courses. 80% of

Americans and 91% of Argentinians said that banks have a role to play in
providing financial education.




It starts here

Around the world, people have to make financial
decisions every day, from paying for groceries to
opening a bank account or taking out a loan. The
financial landscape is constantly evolving, but
the current pace of change is particularly rapid,
with money itself transforming from physical
notes and coins to digital assets. Many digital
tools make financial tasks simpler and more
intuitive, but they also require new skills and
bring new risks.

Lack of financial literacy is a perennial issue across
the globe, with a third of adults saying they don't
feel confident managing their money.2 Thisis a
challenge that many countries are grappling with,
not just because of its direct impact on individual
financial outcomes but also because it holds
broader social and economic ramifications.

It is well known that financial illiteracy increases
a person’s chances of getting into debt, including
incurring higher fees and using high-cost
borrowing.* A study in the United States finds
that, on average, adults have self-reported losing
nearly $2,000 per year due to a lack of financial
knowledge.® But the consequences of financial
illiteracy extend beyond personal financial
outcomes. Studies have shown that individuals
with low financial knowledge experience greater
stress and dissatisfaction with their financial
situations and may even be at risk of mental
health issues, including depression.®
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INTRODUCTION

What is financial education?

The Organisation for Economic Cooperation
and Development (OECD) defines financial
education as a process that empowers
individuals to improve their understanding of
financial products, concepts, and risks, and
develop the skills to make informed financial
decisions. It goes beyond just providing
information and advice, focusing on building
financial capacity and promoting financial
well-being.

Financial literacy is defined as “a combination
of awareness, knowledge, skill, attitude and
behaviour necessary to make sound financial
decisions and ultimately achieve individual
financial wellbeing". Key aspects of this
include creating and adhering to budgets,
tracking expenditure, grasping the essentials
of saving for future needs, investing to grow
wealth, and understanding the dynamics of
credit and debt.?

In line with OECD usage, financial education
refers to the process through which people
acquire financial knowledge and skills, while
financial literacy refers to the resulting level
of knowledge, attitudes and behaviours that
enable sound financial decision-making.

/
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" National Strategies for Financial Education: OECD/INFE Policy Handbook (EN)
2 |bid 3 OECD/INFE 2023 International Survey of Adult Financial Literacy (EN)

4 Annamaria Lusardi & Peter Tufano, 2015. Debt literacy, financial experiences
and overindebtedness ° The Cost of Financial Illiteracy | IFAC © Financial stress

and depression in adults: A systematic review — PMC



https://www.oecd.org/content/dam/oecd/en/publications/reports/2015/11/national-strategies-for-financial-education-oecd-infe-policy-handbook_8a22c019/a8916d0e-en.pdf
https://www.oecd.org/content/dam/oecd/en/publications/reports/2023/12/oecd-infe-2023-international-survey-of-adult-financial-literacy_8ce94e2c/56003a32-en.pdf
https://www.cambridge.org/core/journals/journal-of-pension-economics-and-finance/article/abs/debt-literacy-financial-experiences-and-overindebtedness/6140546AF9CA1BAC33FAE47F35C5C178
https://www.cambridge.org/core/journals/journal-of-pension-economics-and-finance/article/abs/debt-literacy-financial-experiences-and-overindebtedness/6140546AF9CA1BAC33FAE47F35C5C178
https://www.ifac.org/knowledge-gateway/discussion/cost-financial-illiteracy
https://pmc.ncbi.nlm.nih.gov/articles/PMC8863240/
https://pmc.ncbi.nlm.nih.gov/articles/PMC8863240/

m Introduction continued

Unsurprisingly, the economic benefits of financial
literacy to individuals and to society are vast.
According to research by the Confederation of
British Industry (CBI) and GoHenry, prioritising
financial literacy could add an extra £6.98bn to the
UK economy each year, equivalent to £202bn by
2050.” These benefits are also recognised at an EU
level, where financial literacy is a key pillar in the
European Commission’s Savings and Investments
Union Strategy?®, and globally in the OECD's Global
Financial Literacy Survey, which highlights the
positive correlation between financial education
and financial resilience.®

Both financial education and literacy help people
build their financial confidence and, in turn, their
financial wellbeing. Financial knowledge can
help individuals create a budget to manage their
income, learn about the importance of saving
and make a more responsible use of credit or
invest efficiently. It also raises awareness of
financial risks, such as fraud and cybersecurity,
as well as reducing social inequalities, driving
entrepreneurship and inclusive growth.

Finally, OECD figures state that financial education
starts from a young age. Among 15-year-old students,
55% have a bank account, 53% have a payment

or debit card and 83% have bought something
online in the last year.® According to the Money and
Pensions Service (MaPs), attitudes towards money
start to form between the ages of 3 and 7."

Early years’ development gives young children the
opportunity to build the important financial skills,
knowledge, and attitudes they will need later in life,
but it also protects them from harms such as fraud.

Santander’s Global Commitment
to Financial Education

At Santander, we know the value that strong
financial wellbeing has on people’'s lives. That's
why financial education is at the core of our
work as a bank.

Financial education can help people create a
budget to manage their income, learn about the
importance of saving and reach their financial
goals. In an increasingly digital society, it also raises
awareness of risks, such as fraud and cybersecurity,
and helps people keep their money safe. Because
of these benefits, we believe that more financially
educated societies are more productive, which in
turn support higher economic growth.

We know that the key to increasing levels of
financial literacy is having access to high-quality
guidance and tools to effectively support people
to upskill.

Since 2012, Santander has been committed to
providing financial education with the goal of
helping people improve their access to and
management of their finances — empowering
them to prosper.

Today, strengthening financial education is a core
pillar of Santander community support efforts
within our sustainability strategy. All key countries
where we operate run active initiatives, with models
adapted to local contexts and targeted at key groups
such as children, young people, entrepreneurs,
seniors, and people in vulnerable situations.

We have programs such as Finanzas para Mortales
in Spain, training modules for underbanked
entrepreneurs within our microfinance initiatives
such as Prospera in Brazil and Tuiio in Mexico,
Santander UK's partnership with Twinkl to introduce
financial education in primary schools, and our
collaboration with Kidzania in Portugal to promote
responsible financial habits from an early age
through hands-on, play-based learning experiences.

7UK_CBI_Economics_Financial-Literacy-Project.pdf ®Savings and investments union strategy to enhance financial opportunities for EU citizens
and businesses - European Commission ® OECD/INFE 2023 International Survey of Adult Financial Literacy (EN) " Student financial literacy | OECD

" Hundreds of thousands of young people leaving school every year without money skills | Money and Pensions Service

O

A Financial Education section on our global
website, santander.com serves as a shared
space offering content, advice, and practical
articles on personal finance, focusing on

the most relevant topics and reinforcing our
commitment to making financial knowledge
accessible, clear, and useful for everyone.

All these initiatives are aligned with our
Global Financial Education Guidelines, which
set out the principles and quality criteria
our programs must meet, as well as how

to measure their impact — aligned with
international best practices and frameworks
such as the OECD/INFE (International Network
of Financial Education) High-Level Principles.

The expertise and knowledge gained from
these initiatives brings us closer to the
reality of financial education and highlights
the transformative impact it can have. In
2024 alone, 4 million people worldwide
accessed our financial education initiatives
and content.
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However, our survey shows only 20% of respondents
have taken a financial education course before.
We want to ensure that our range of resources are
benefitting as many people as possible across the
world. To do this, in this report, which is based on
a global survey of almost 20,000 people across 10
different jurisdictions,'? we'll look at:

1 Levels of financial confidence
across our markets

2 What people want to learn about
and barriers to accessing courses

3 How financial education should
be delivered

These findings will guide our future initiatives,
and by making them public, we seek to promote
transparency, collaboration, and continued
commitment to financial education.

2 The 10 markets are: the United Kingdom, the United States of America, Spain, Portugal, Poland, Chile, Brazil, Uruguay, Argentina and Mexico.


santander.com
https://cdn.gohenry.com/site-furniture/amp-uk/pdfs/UK_CBI_Economics_Financial-Literacy-Project.pdf
https://finance.ec.europa.eu/publications/savings-and-investments-union-strategy-enhance-financial-opportunities-eu-citizens-and-businesses_en
https://finance.ec.europa.eu/publications/savings-and-investments-union-strategy-enhance-financial-opportunities-eu-citizens-and-businesses_en
https://www.oecd.org/content/dam/oecd/en/publications/reports/2023/12/oecd-infe-2023-international-survey-of-adult-financial-literacy_8ce94e2c/56003a32-en.pdf
https://www.oecd.org/en/topics/sub-issues/student-financial-literacy.html
https://maps.org.uk/en/media-centre/press-releases/2024/hundreds-of-thousands-leaving-school-without-money-skills

n Chapter 1 | Levels of financial confidence across our markets

LEVELS OF FINANCIAL
CONFIDENCE ACROSS

0UR MARKETS

4 )

ey findings across ten markets

* People tend to believe they know more
than they do about financial matters. 61%
of respondents claim to be knowledgeable
about financial matters, but only 11% say
they feel very knowledgeable.

* When testing respondents’ knowledge on
inflation, 32% were able to correctly answer
the question, whilst 52% correctly answered
a question on interest rates.

* Confidence is lower in managing finances
digitally. 72% feel confident managing your
personal finances whilst 65% feel confident
managing their personal finances online.

* Social media is increasingly seen as a source
of information for Financial education. One
in five would seek information on financial
matters from social media, and this increases
to one in three among 16-24 year olds and
those in Brazil.

* There is a strong appetite for respondents to
have control over their finances. Four-fifths
(79%) tend to track their monthly expenses.

\- J

To create a global picture of current levels of
financial literacy, we asked a series of questions to
adults across 10 jurisdictions, most of whom have
not received financial education at school. This
common starting point is key to understanding
adults’ perceptions of how financial education
could benefit them in their everyday life, and their
attitudes to financial management.

Across all the markets that we surveyed, there
was a mismatch between claimed financial
literacy and actual financial literacy. Globally,
61% of respondents claim to be very or fairly
knowledgeable about financial matters, such
as bank accounts, credit cards and, investing.
This figure increases among respondents in the
US (81%) and UK (71%), but respondents claim
to be less knowledgeable in Uruguay (41%) and
Brazil (49%). It is important to note that there are
different economic landscapes and varying levels
of education and literacy across the 10 markets
we surveyed, which may shape how many
respondents claim to be knowledgeable.

Across all jurisdictions respondents struggled to
correctly answer questions on basic economic
concepts such as inflation.
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Base: 19,906 online adults interviewed in ten countries
25 April - 21 May 2025.

Age ranges are 16-75 in UK, Spain and Poland; 18-75

in the US; 18-65 in Argentina, Brazil, Chile, Mexico and
Portugal; 18-55 in Uruguay.

The "Group average" represents the mean score across
all ten countries (not accounting for population size).

Respondents were asked ‘Assuming the annual rate
of inflation halves in your country, but stays above
zero, which of the following will be true about the
general cost of goods and services in general this
time next year?' Only 32% of respondents correctly
answered this question on inflation - that the
general costs of goods and services will cost more
than they do now. The graph above shows that
less than half in each market were able to identify
the right answer. In some markets, this figure was
as little as 26% in Spain and in Uruguay and only
as high as 45% in the US. This demonstrates a gap
between stated knowledge and actual knowledge
when it comes to financial matters.

There are risks associated with this gap, which

are explained by a psychological concept called
the Dunning Kruger effect.”* When individuals
overestimate their abilities or knowledge, they are
more likely to make poor decisions. Additionally,
they may be unable to accurately assess the

risks associated with their decisions, leading to
undesirable outcomes from their overconfidence.
Individuals may be so sure of their abilities that
they neglect to seek out further education.

This mismatch also became clear when we asked
respondents which of a series of investment
products they had used. In the graph below, you can
see self-reported holdings of investments, pensions
and retirement plans, which differ significantly from
official data in each market. In Chile, 70% of adults
are affiliated with a pension fund, but only 33%
report having one. This discrepancy may be explained
by the fact that only half of affiliates actually make
monthly contributions to the pension system.
Similarly in Mexico, 42.2% of adults have a pension
fund but only 24% claim to have one in our survey.”®
Again, this shows a gap in financial awareness of
adults when it comes to their personal finances.

This also demonstrates how low financial awareness
can hinder economic growth. Generally, awareness
of pension ownership is low compared to actual
ownership, for example 75% of UK adults have a
private pension but only 60% of UK respondents
said they had a pension.'® This may mean that these
assets are not being properly invested or used
effectively, and therefore not being used to grow
economies across the world.

3 Dunning=Kruger Effect - The Decision Lab ™ Primera — SP. Acceso reportes Centro de Estadisticas - Nimero de afiliados por AFP
5 Encuesta Nacional de Inclusién Financiera (ENIF) 2024. Principales resultados ¢ UK pension saving statistics | Pension Statistics Dashboard



https://thedecisionlab.com/biases/dunning-kruger-effect
https://www.spensiones.cl/apps/centroEstadisticas/paginaCuadrosCCEE.php?menu=sci&menuN1=afil&menuN2=afp
https://www.inegi.org.mx/contenidos/programas/enif/2024/doc/enif_2024_resultados.pdf
https://www.pensionbee.com/uk/pension-statistics-dashboard/uk-pension-saving-statistics

This inconsistency between what people think
they know and what they actually know provides
a difficult background for engaging people in
financial education; as individuals may not believe
that they need it. Nonetheless, the findings also
demonstrate how beneficial that education could be
for individuals overestimating their understanding.
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Digital confidence and usage

As well as their knowledge, we tested how
confident people feel managing their money,
which is particularly important given the ever-
changing nature of financial services and
products. There are varying levels of financial
confidence across markets, and on average three
quarters (72%) of respondents feel confident
managing their personal finances.

However, confidence drops to 65% when looking
at managing finances specifically online. In some
markets such as the UK, Brazil, Poland and the US,
the public are equally as confident managing their
finances online and in general. On the other hand,
respondents in markets such as Mexico, Uruguay
and Spain are less confident managing their
finances online, giving a clear indication of where
financial education could support respondents in
building their digital financial literacy.

I
— I
o Sy I
7 |
K
o R —
(o]
I 0
e I N
(]
s R 0
61%
I
57%
e R
Spain &
—— N
oencny e I 7
I e R
=
e 1N —
(]
— I
= . 5
(4]

Il ngeneral ] Online

Base: 19,906 online adults interviewed in ten countries
25 April - 21 May 2025.
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Portugal; 18-55 in Uruguay.

The "Group average” represents the mean score across
all ten countries (not accounting for population size)
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This support could be even more targeted, not just by country. Older demographics
are typically less confident managing their personal finances. In Mexico, 66% of
55-65-year-olds feel confident managing their finances, but when thinking specifically
about managing their finances online, this figure drops to 43%.

However, older people are not alone in feeling less confident managing their personal
finances online. The youngest age group surveyed share a similar level of confidence.
Whilst 65% of the Santander market average feel confident managing their personal
finances online, 60% of 16-24-year-olds are confident managing their finances online.
This trend is more visible in some markets than in others, for example in Uruguay
where less than half (48%) of 18-24-year-olds say they are confident managing their
personal finances online. Support for financial education, therefore, needs to be
tailored to different groups, and it is important to consider all members of society
when focusing on digital confidence.

Even though there has been a universal shift to using digital methods for banking and
payments, 32% of respondents said they trust traditional banking methods (e.g. visiting
a bank branch, using telephone banking, etc) more than digital banking methods (e.g.
using apps and websites) to keep their money safe. Almost half (46%) equally trust both
traditional and digital banking methods to keep their money safe, whilst 20% place
more trust in digital banking methods. There are clear divisions between younger and
older demographics, only 12% of over-55s trust digital banking methods more whilst
younger demographics have split opinions.

Uruguay  m— 37% 43% 18% 2%
—
Spain 37% 43% 18% 3%
USA E 36% 44% 17% 3%
Mexico IQI 34% 41% PEY) 2%
Portugal &) 33% 46% 18% 2%
Chile L 32% 44% 22% 2%
Brazil E 30% 43% 24% 2%
N L]
UK ahs 30% 49% 17% 3%
. |
Argentina — 28% 44% 25% 3%
Poland - 21% 58% 17% 3%

Base: 19,906 online adults interviewed in ten countries
25 April - 21 May 2025.

. | have about the same level of trust Age ranges are 16-75 in UK, Spain and Poland; 18-75
in the US; 18-65 in Argentina, Brazil, Chile, Mexico and
Portugal; 18-55 in Uruguay.

[l Trust traditional banking more

[ Trust digital banking more

The "Group average” represents the mean score across
Don't know all ten countries (not accounting for population size)




Trust in digital banking methods vary when it
comes to keeping money safe, however that does
not deter the public from using digital payment
methods regularly. 58% of respondents use mobile
banking apps for traditional banks (i.e. banks with
a physical presence) at least monthly, whilst 35%
use mobile banking apps for digital banks (i.e. new
banks which are often online-only). Across each
digital payment method, all age groups claim to
use them regularly as shown in the graph below.

Mobile
banking
apps for

‘traditional’
banks

Paypal

Mobile
banking
apps for

‘digital

banks’
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Apple Pay

None
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Furthermore, over half (52%) use digital tools

to track their finances (i.e. outgoings, expenses,
investments) at least weekly, whilst almost three
quarters (72%) use these tools at least monthly.
Despite the public feeling more comfortable with
traditional payment methods, this does not stop
the majority from regularly using digital payment
methods and tools.

In the digital age, technologies and payment
methods are constantly changing and there are
groups that have yet to adopt these: 25% of over
55s never use digital tools to track their finances
and 12% do not use digital payments regularly.
There is a risk that people will be left behind by
changing technologies; one way to address this
challenge is by providing financial education to
people to keep them up-to-date with shifting
trends and new ways of banking.

Managing and
understanding finances

Three-fifths of the public say they save a portion of
their income regularly, whilst half have long-term
savings, enough to sustain themselves for three

or more months. However, a Latin America and
Europe/US divide emerges when we compare long-
term savings. Three-fifths of the public in Spain,
USA and UK have savings that could sustain them
for three or more months, however this figure
drops to 34% in Uruguay and 42% in Argentina

and Chile. Similarly, those in USA (72%), UK (64%)
and Spain (63%) regularly save a portion of their
income compared to those in Uruguay (47%), and
Chile (54%). Though many in the UK claim to have
savings, 10% have no cash savings at all."” Portugal
is an outlier in this geographic divide, as although
35% save a portion of their income each month,
40% of respondents do not regularly save a portion
of their income at all.

Despite differences in respondents’ ability to save,
there is a collective willingness from the public to
do so and they are taking action to understand and
manage their finances. Four-fifths (79%) tend to track
their monthly expenses whilst 59% have a household
budget that they currently use. Though there are
varying levels of knowledge when it comes to
financial matters, there is a desire from respondents
to manage and understand their finances.

7 More people have bank accounts but one in ten have no cash savings, FCA survey reveals
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. Describes me very/fairly well Q: How well, if at all, would you say that each of the following describes you?
Base: 19,906 online adults interviewed in ten countries 25 April - 21 May 2025.

Il Does not describe me very/fairly well  age ranges are 16-75 in UK, Spain and Poland: 18-75 in the US; 18-65 in
Argentina, Brazil, Chile, Mexico and Portugal; 18-55 in Uruguay.

M NA . ) .
The “Group average” represents the mean score across all ten countries

Don't know (not accounting for population

Only 15% of the public say they are aiming to invest money into stocks and shares in the
next year. Investing is an area the public want to learn more about and in many markets,
but less than half have used some sort of investment product. Respondents are not
aware of how to invest properly; a clear example of where better financial education
could support people to grow their finances and meet their ambitions.

More positively, the public would not shy away from seeking help to make a financial
decision, 91% would go seek information out if necessary. A financial advisor or
specialist is the most popular (41%) source to seek information from. Whilst 30% would
go to companies or organisation which provide relevant financial products. Seeking
information from a financial advisor or specialist is even more common in Mexico (54%)
and Spain (45%).

However, one in five would seek information on financial matters from social media,
and this increases to one in three among 16-24 year olds. Those in Argentina and Brazil
(29% respectively) are more likely to use social media.

Though there are varying levels of financial knowledge and trust in digital methods,
the public are united on three fronts. Firstly, their usage of digital payment methods.
Even though there are differences in trust, the public are widely using several types
of digital payment methods. Secondly, respondents have a proactive approach to
managing their finances, though not all are in a position to save money regularly, the
majority are tracking their expenses and would go to reliable sources for financial
information. Lastly, people are ambitious and have financial goals and engaging with
their finances. This provides a useful background for any work on financial education,
which can help people harness new digital technologies, manage their finances and
reach their goals.



https://www.fca.org.uk/news/press-releases/more-people-have-bank-accounts-one-ten-have-no-cash-savings#:~:text=
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WHAT Do PEOPLE WANT
70 Kol AND HoW Do THEY
WANT 70 LEARN?

s

l{ey stats across ten markets

* Despite having strong financial ambitions,
respondents aren’t engaging in financial
education resources. Only 20% of people say
they have ever taken a course on financial
education before, while 78% do not recall
ever doing so.

* However, there are several recognised
benefits to financial education. When
considering potential benefits of financial
education, the public rank the ability to
make better decisions (64%), effective
management of money and debt (59%),
and the ability to create a well-structured
budget (52%) as their top three.

* There are particular areas that respondents
would like to know more about. Investing
(63%), saving (61%) and taxes (51%) are the
areas of financial education that respondents
wish they could have learned more about
whilst at school.

Chapter 1 identified a gap between perceived
confidence and actual knowledge of financial
matters. Financial education can help people
and bridge this gap to build greater knowledge.
Not only this, but financial education has the
potential to unlock higher savings and create an
investment culture, which in turn would help to
drive economic growth.

Despite the benefits of financial education, the public
do not tend to engage with available courses or
resources. Almost four in five (78%) do not recall ever
taking a financial education course, whether that

be at work or outside of their place of employment,
those in the UK (87%) and Spain (84%) are even more
likely to have never taken a financial education
course before. On the other hand, 33% of those in
the US, 28% in Brazil and 25% in Argentina say they
have taken a financial education course before.

2%

B vYes
B o

[ Don't know

Q: Have you ever taken any kind of financial education course?
Base: 19,906 online adults interviewed in ten countries 25 April - 21 May 2025.

Age ranges are 16-75 in UK, Spain and Poland; 18-75 in the US; 18-65 in
Argentina, Brazil, Chile, Mexico and Portugal; 18-55 in Uruguay.

The “Group average” represents the mean score across all ten countries
(not accounting for population size)

Ability to make better

Effective management

Ability to create a well
structured personal budget

Ability to make ethical
decisions when selecting  [¥&ZS

Better understanding of

O

Though very few access financial education courses,
the public recognises the vast benefits there are to
doing so. Over three-fifths say the biggest benefit
to someone receiving financial education is the
ability to make better decisions (64%), followed by
effective management of money and debt (59%),
and the ability to create a well-structured budget
(52%). Overall, 95% recognise there are benefits to
receiving financial education, whilst just 1% believe
there are no benefits at all.

()
financial decisions 64%

0,
of money and debt 59%

52%

Better equipped to 59

" . %
reach financial goals

financial products

where to go for help RN
with financial matter

Less financial stress
and anxiety

Other . 7%

No benefits to someone

receiving financial | 1%
education at school

Q: Thinking about financial education, what, if anything,
would you say are the benefits to someone receiving
financial education?

Base: 19,906 online adults interviewed in ten countries
25 April - 21 May 2025.

Age ranges are 16-75 in UK, Spain and Poland; 18-75

in the US; 18-65 in Argentina, Brazil, Chile, Mexico and
Portugal; 18-55 in Uruguay.

The "Group average” represents the mean score across
all ten countries (not accounting for population size).

What do people want to learn?

Financial education encompasses a lot of different
areas such as understanding budgeting, saving,
borrowing, investing, and protecting oneself
from financial risks like fraud. In Argentina, over
two-thirds have said they have been targeted
by a scam before, and a quarter said the scam
was successful. Education across these areas
would lead to increased confidence in people’s
management of their personal finances. In some
cases such as investments, this would have a
direct positive impact on economic growth.

In each market, we asked what areas of financial
education people want to learn more about and
found that investing, saving, taxes and budgeting
are the top areas people wish they could have
learned more about whilst at school. 16-24 year
olds are interested in taxes more than other age
groups - the age in which the majority enter the
workforce and start paying taxes — whilst over
55s are more interested in pensions, where a
significant majority are using or about to use the
pension they have built up over their career.

Whilst investing, saving, taxes and budgeting are
the top areas across all markets, those in Uruguay
(71%), Portugal (67%), Brazil (67%), Chile (66%)
and Mexico (66%) particularly want to learn about
saving. Two-fifths of respondents in Uruguay
(44%) and Chile (40%) said they do not regularly
save a portion of their income, whilst almost half
of Chileans (48%) and two-fifths of respondents in
Mexico (41%) said they do not have the savings to
sustain themselves for three or more months.

In Brazil, the latest edition of the "Pesquisa de
Orcamentos Familiares” (Household Budget
Survey) indicated that only around one-fifth of
Brazilian fFamilies are able to save, and the average
household saving rate is just 1.8% of disposable
income — a proportion that rises to 8.3% among
higher-income households, but falls to less than
1% among lower-income households, highlighting a
significant inequality in the ability to build financial
reserves and therefore a desire to learn more
about saving.®

'8 pesquisa de Orcamentos Familiares



https://www.bcb.gov.br/conteudo/relatorioinflacao/EstudosEspeciais/EE107_Taxa_de_poupanca_das_familias.pdf?utm_source=chatgpt.com
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Meanwhile, in Mexico, the lack of savings is a
concern and one which people say they would like
to learn more about. According to the National
Survey on Financial Health, only 17% of adults
think they could cope with an unexpected expense
using only their savings. Furthermore, cash is still
the primary mean of payment in the country.
According to the National Survey on Financial
Inclusion, between 70% and 85% of adults
frequently use cash in their day-to-day payments,
compared to 10% to 19% with debit and credit
cards. So, it is no surprise our survey shows that
Mexicans want to learn more about the proper
use of debit and credit cards. This shows there

is an appetite to learn more about managing
day-to-day spending and savings, as well as

the responsible use of debit and credit cards.”

In the UK, pensions are a big focus. 48% of those
in the UK wish they could have learned more about
pensions, the highest among all markets. Whilst
in the UK employees are automatically enrolled in
a workplace pension by their employers, research
conducted by Pensions UK in 2024 revealed that
69% of savers claim they lack the skills needed
to choose where their pension scheme should
invest. Although a majority (82%) understand
their pension is invested, only 26% know in what
itis invested. Had the UK public received financial
education at school covering pensions, something
that four-fifths of the public have, they may feel
more comfortable and knowledgeable on how
they work and what choices they have.?°

Investing was also a key topic that countries
were interested in learning more about, with
63% of respondents saying they wish they could
learn more about investing. In the US, there is a
high investment culture. According to Gallup, an
estimated 62% of Americans invest in stocks.?’
This directly correlates to our data, which shows
that investing is the top area of financial education
Americans wish they could learn more about.
There is a culture of investing in the US and the
public want to receive the right education to allow
them to make their investments worthwhile.

In the UK a YouGov poll shows that only 31%

of Britons say they would be willing to invest
their savings in stocks and shares, including just
9% who would be “very willing” to do so. Most
(55%) describe themselves as unwilling to do

so, including 33% who are “very unwilling”. The
top reason given for why they do not want to
invest is because it is too risky (65%) followed by
not understanding enough about how the stock
market works.?? Our data shows investing was
chosen as the top area to learn more about by
five markets and ranked second in the other four
markets. However, it ranked fifth in the UK, with
45% of respondents saying they wish they could
have learned more about investing - the lowest
among markets surveyed. The UK Government has
recently announced that financial education will
be added to the primary school curriculum, this
will give children the knowledge and confidence
they need to be able to make smart decisions
with their finances. Not only would this boost the
economy, but it would build financial confidence
and help their funds grow.

According to the European Commission,
approximately 70% of household savings in the
EU, valued at around €10 trillion, are held in bank
accounts, without generating significant returns
or being channelled into capital markets.? In
Spain, Portugal and Poland, investing is an area
which citizens want to learn more about - and
with more education or confidence the money
currently sat in bank accounts could be channelled
back into the economy through investment.

% Encuesta Nacional de Inclusién Financiera, INEGI 2° Snapshot of UK saver attitudes to pension saving shows preference for simple choices
and low risk pensions | PLSA 2" What Percentage of Americans Own Stock? 2? Britons are reluctant to invest in the stock market | YouGov

3 Savings and investments union: better financial opportunities for EU citizens and businesses — European Commission
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Taxes
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Q: Which, if any, of the following areas of financial
education do you wish you could have learned more
about, whilst at school?

Base: 19,906 online adults interviewed in ten countries
25 April - 21 May 2025.

Age ranges are 16-75 in UK, Spain and Poland; 18-75
in the US; 18-65 in Argentina, Brazil, Chile, Mexico and
Portugal; 18-55 in Uruguay.

The “Group average” represents the mean score across
all ten countries (not accounting for population size)

The Currency of Learning

Financial education is vital to ensuring people have
the financial confidence and ability to manage their
finances and achieve their goals. However, people
face barriers when trying to access courses and
improve their skills. Tomorrow's Skills, a report by
Santander published earlier this year, found that
although 81% of survey participants showed a clear
willingness to continue learning, they consider the
cost (44%) and a lack of time (31%) as the largest
barriers to picking up new skills as an adult. Many
struggle to find time and resource to be able to take
up courses whilst at work or in their free time. Even
though there is a desire to learn more on financial
education, and the benefits are easily recognisable,
this may explain why so few have taken a course on
financial education. Therefore, financial education
courses and tools need to be easily accessible and
tailored to fit people’s needs.


https://www.inegi.org.mx/contenidos/programas/enif/2024/doc/enif_2024_resultados.pdf
https://www.pensionsuk.org.uk/Press-Centre/Press-Releases/Article/Snapshot-of-UK-saver-attitudes-to-pension-saving-shows-preference-for-simple-choices-and-low-risk-pensions
https://www.pensionsuk.org.uk/Press-Centre/Press-Releases/Article/Snapshot-of-UK-saver-attitudes-to-pension-saving-shows-preference-for-simple-choices-and-low-risk-pensions
https://news.gallup.com/poll/266807/percentage-americans-owns-stock.aspx
https://yougov.co.uk/economy/articles/52601-britons-are-reluctant-to-invest-in-the-stock-market
https://commission.europa.eu/news-and-media/news/savings-and-investments-union-better-financial-opportunities-eu-citizens-and-businesses-2025-03-19_en?utm_source=chatgpt.com
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HoW Do THE puBlLIC WANT
FINANCIAL EDUCATION To

BE DELIVERED?

s

l{ey stats across ten markets

* Schools are parents are seen as key
deliverers of fFinancial education, over
charities or businesses. Respondents think
that schools (91%) and parents (91%) should
be responsible for ensuring that children
today receive financial education.

* Financial education ranked as the second
most important subject the public would like
to be taught in schools, beating traditional
subjects such as history and science.

* However, this is not currently typically
being delivered. 84% of those who do not
remember receiving financial education at
school said that they wish that they had
been taught it.

* There is still appetite for financial education
courses among adults. 73% of Spaniards said
they would like to take a financial education
course, rising to 86% in 25-34-year-olds.

* Banks have a role to play in supporting
delivery of these courses. 80% of
Americans and 91% of Argentinians said
that banks have a role to play in providing
financial education.

Financial education needs to be delivered by
different organisations for people at different
stages of life, primarily depending on age and
employment status. For example, workplaces may
provide financial education to employees, which

in turn can lead to improved financial health and
positively impact job satisfaction and morale. In a
similar vein, councils and local governments can
provide courses for adults out of work.

Receiving financial education this way is a lottery,
not a universal experience. To overcome this, the
most effective way to deliver financial education
to all members of society is to use schools as a
vehicle to engage children and parents in the topic
‘at scale'. Schools, as opposed to charities or other
private providers, are able to reach the highest
number of and the most diverse range of people.
As money habits start to form between the

ages of 3 and 7, this also works to build financial
literacy from their inception.

O

Globally there was a consensus that schools
and parents are equally responsible for
ensuring that children today receive financial
education, with 91% of respondents agreeing
with this division of accountability. These
figures rose to as high as 95% in the USA.
When asked whether Government should

be involved in ensuring that children receive
financial education, 97% of people agreed that
they should be playing a role in this space.

People also agreed that banks (71%) and
specialist organisations (64%) have a role
to play. We asked separately in Argentina
whether respondents would find it useful
if a bank offered financial education, and
91% agreed that it would be. Four fifths of
Americans also said it was important that
their bank provides financial education.
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Q: To what extent, if at all, do you think that each of the
following should be responsible for ensuring that children
today receive financial education?

Base: 19,906 online adults interviewed in ten countries
25 April - 21 May 2025.

Age ranges are 16-75 in UK, Spain and Poland; 18-75

in the US; 18-65 in Argentina, Brazil, Chile, Mexico and
Portugal; 18-55 in Uruguay.

The "Group average” represents the mean score across
all ten countries (not accounting for population size)
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SUPPORTING FINANCIAL
EDUCATION?

[ Financial Health Digital
Courses and in-person
resources Mexico

In Mexico, the bank offers a digital
course on financial health, with
curricular value that leverages tools
such as artificial intelligence and
diagnostic assessments to provide
personalised recommendations,
helping participants improve their
relationship with money and financial
products. As in the UK, Santander
also partnered with Twinkl to create
and offer a wide range of resources
that teachers can use when covering
financial education related topics
with their students. Furthermore,
Santander Mexico has also developed
its own content, from educational
booklets to a videogame format to
provide financial education to children
as part of its financial inclusion
initiative Tuiio. Working alongside
universities, it provides financial
education content and webinars to
students that are about to begin
interacting with the financial system.

( Financial Education
and Gambling Argentina

In Argentina, we continue our alliance
with Fundacién Padres to tackle
digital gambling addictions and online
gambling among young people from
the perspective of financial education.
We offer talks in educational
institutions and our offices together
with the Financial Educators Network
with the bank's volunteers, free
on-demand content on Santander's
website, research, streamings with
professionals, materials for families
and the educational community,
among other actions, to bring tools
and thus help teachers, parents and
young people in these emerging
problems that affect the financial
health of the new generations.

Everfi US

In the US, Santander’s collaboration
with Everfi provides access to a
‘Financial Scholars' program - a multi-
week gamified financial education
program designed to empower
under-resourced students with the
knowledge and tools necessary to
attain personal financial health.
Annually, the effort reaches up to
40 schools spanning Santander’s
footprint reaching over 3,000
students in the process.

( Finansiaki Poland

Since 2016 Santander Bank

Polska has run the proprietary
project "Finansiaki", which aims to
support parents and teachers to
teach children about finance and
entrepreneurship by providing
them with relevant materials. The
programme is complemented by
classes in kindergartens and schools
conducted by bank employees as
part of our corporate volunteering
activities where there were 1,836
participants in 2024.

The Currency of Learning a

(The Numbers Game in

partnership with Twinkl UK

Santander and Twinkl Educational
Publishing have partnered to provide
free educational tools to over 8,300
(25%) schools across the country
through The Numbers Game by
Santander programme. Since 2022,
The Numbers Game by Santander has
been used by over 100,000 educators
and over 2.5 million 5 to 16-year-
olds. Through The Numbers Game

by Santander, we offer 100s of free
resources, tailored to curriculum key
stages, covering topics such as money
management, budgeting, financial
wellbeing, digital currencies, and
where money comes from.

( Proyecto de Curso Chile

"Proyecto de Curso" is an educational
initiative by Santander Chile and Elige
Educar aimed at promoting financial
literacy among high school students.
Developed by teachers for teachers,
the program engages students in
real-life projects—such as planning
and budgeting for study trips—to
teach responsible financial decision-
making. Piloted with 22 educators
and 700 students across the country,
the initiative empowers youth with
practical tools for saving, budgeting,
and informed spending, fostering
lifelong financial skills and inclusion.

( Contas a Vista Portugal

This financial education initiative
targets secondary school students,
providing essential financial
knowledge to help them manage
their finances effectively. In the
2024/25 academic year, 41 volunteers
participated in the programme.The
program has been instrumental in
reaching students across Portugal,
ensuring they receive the financial
education necessary to make
informed decisions in their future.

( Junior Achievement Portugal

Junior Achievement Portugal is a
long-standing initiative that aims to
prepare children and young people
for success in the global economy.

In the academic year 2024/2025, 83
Santander employees volunteered

to participate in Junior Achievement
Portugal, impacting over 1,167
students across more than 48 schools
from the 1st to the 12th grade.

Finanzas para Mortales Spain )

Finance for Mortals (FxM) is Banco
Santander’s financial education
program. Since 2012, the program
has aimed to bring economic and
financial knowledge closer to society
as a whole, with special emphasis

on vulnerable groups or those at risk
of exclusion. In over ten yeas, FxM
has helped over 276,200 people in
training sessions, including students,
older adults, inmates and those with
disabilities. In 2018, it was awarded as
the best financial education initiative
by the CNMV and the Bank of Spain.

J

Educar para Prosperar Brazil

Educar para Prosperar (educate to
prosper) is an initiative that aims
to contribute to the strengthening
of individual micro-entrepreneurs
and small businesses through
dialogues on education and financial
management. The program seeks to
provide tools and practical knowledge
that help these entrepreneurs
deal with the daily challenges of
their activities, improving financial
control and strategic decision-
making, enhancing their financial
management skills, strengthening
the sustainability of their businesses,
and promoting greater economic
inclusion. The lectures are often
aimed at people in situations of
social vulnerability, with limited
access to educational content on this
subject. In 2024, more than 8K people
participated in the meetings.

N\
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According to the OECD, 59 economies worldwide are implementing national strategies for
financial education using their guiding Principles.?* In the markets that we surveyed, five
have financial education embedded in their curriculum at secondary school level, and two
at primary school level. The UK Government recently announced they are adding financial
literacy into the curriculum at primary school level in England and it will be key that this
is embedded effectively. Indeed, 81% of respondents said they'd not received financial
education in schools, albeit this was lower in the US (61%) where mandatory financial
education is state decided. Interestingly, the number of people who do not remember
having financial education at school was highest among people aged 16-24 (72%) and
highest among those over 55 (87%). This is despite many young people being captured by
recent integration of financial education into national curriculums.

Yes
USA E 36% 3% .
B o
|
i & 9 9 9
Argentina i 20% 79% 1% Don't know
Mexico I:@I 17% 82% 1%
Q: Do you remember having any
financial education lessons when
Brazil E 16% 83% 1% you were at school?
Base: 19,906 online adults
interviewed in ten countries
Chile L 16% 83% 1% 25 April - 21 May 2025.
Age ranges are 16-75 in UK, Spain
N o o o and Poland; 18-75 in the US; 18-65 in
Uruguay — 14% 84% 2% Argentina, Brazil, Chile, Mexico and
Portugal; 18-55 in Uruguay.
Poland O 14% 84% 2% The "Group average” represents the
mean score across all ten countries
— (not accounting for population size)
Spain & 13% 86% 1%
N
UK :A ;\: 13%  86% 1%
Portugal 10% 88% 2%

16-24 2% W ves
B o
1% Don't know
35-44 16% 82% 2% Q: Do you remember having any

financial education lessons when
you were at school?
. ) 0 Base: 19,906 online adults
45-54 13% 86% 1% interviewed in ten countries
25 April - 21 May 2025.

Age ranges are 16-75 in UK, Spain
55-75 A 87% 2% and Poland; 18-75 in the US; 18-65 in

Argentina, Brazil, Chile, Mexico and

Portugal; 18-55 in Uruguay.

The "Group average” represents the

mean score across all ten countries

(not accounting for population size)
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But, where there is lack of provision, there is demand. 84 % of those who do not
remember receiving financial education at school said that they wish that they had
been taught it, rising to 91% in Brazil, stating that better financial education would
have helped them manage their money better with the current increases in the cost
of living across the world. This is particularly high (89%) among those who are self-
employed, and have more responsibility to prepare budgets, navigate the tax system,
and make decisions about health care and insurance on their own. Struckell et al
predicts that within the next decade, the number of self-employed workers, now 40%
of the workforce, is predicted to surpass that of traditional employees so it is vital that
workers are equipped with the skills to manage a more complex financial landscape.?

Self-employed 89% 7% 2%

Full-time employees 87% 9% 4%V
Part-time employees 84% 10% 5% MEFQ

Not working 80% 13% S 1%
Il ~Agree [ Neither agree nor disagree [l Disagree Don't know

Q: To what extent do you agree or disagree with the following statement?
‘I wish that | could have had financial education when | was at school'.

Base: All adults who do not remember receiving financial education at school,
16, 198 online adults interviewed in ten countries 25 April - 21 May 2025.

Age ranges are 16-75 in UK, Spain and Poland; 18-75 in the US; 18-65 in Argentina,
Brazil, Chile, Mexico and Portugal; 18-55 in Uruguay.

The "Group average” represents the mean score across all ten countries
(not accounting for population size).

% Financial literacy and self employment — The moderating effect of gender and race



https://pdf.sciencedirectassets.com/271680/1-s2.0-S0148296321X00148/1-s2.0-S0148296321007293/main.pdf?X-Amz-Security-Token=IQoJb3JpZ2luX2VjEB4aCXVzLWVhc3QtMSJIMEYCIQDinitbwwoLWol7B%2BBQS4ui%2FBBPqQob0%2FpMawbPM548WQIhAMTOdidMvZq89DM8t4lUJHkqGFmFx55c0so%2Ba6lVisuZKrMFCHYQBRoMMDU5MDAzNTQ2ODY1Igzzi8a3gly%2FloklmXwqkAVhlFQcjA%2BUvfDSQo8YSK7XyPQ%2BdFuSvETUMbxSTJHpkVYiLVdlYtSNJvmADnCpHfIlmUFThR9RHKyBWtQ%2F5LLqGxZDhVmRVDMpw3qICkuGuskiELvnb8VvaUNbHS85votnBZMAtw1Qo9p9scS7VnQBVkXMphtpBoQB7IXpP5eyuG8salx0k4%2FsE%2FMGwg3v%2BJ97y5BC7P9Z0Zv5MU6fd9yQWEXkLkIz%2FaL%2FkjlRHTAIYJ3Gf167%2FymKUa2rZKXlKwnqtsSpOBSWfW%2BVe0FNEmE8d0R1xSx0B3tRMplwDrLIEecZ3sX2LBy%2FRRduvYc%2F%2FyJRPpAdJFNulD1MJ254O6%2BPbPkmsSGz6J639qK1NkoP2wR7hP2GJFtP9HZcunnlRmHSyAklbeBW3wwe%2BOA4ppEsOhR4LtR0M3bE2ZhWYMYT3a3YMUpADxdtfwwlbMrgshB03KGtUrnqP9OQvoU6LsNzCa6E4%2Bm3Tb2UqYaDRqusTdH2Agu02hF1OaAx%2BF1iA8s4qmZb8okjDmiEmXcymcJxHd9PyGxSoWxzMJnnee5HL0y6sz4F760RX43y%2BzywJJ%2BmC6CTiQXqk3HJQ6R2zc05wpQBSqh9s201glfMTE917QmEUst3F6XGzZl4r2mCKWvxpBFD2Q6jj4pAbsMg15ISQddjZraU%2BmsaVRCKmvHf%2Bt6BcMggHRYd3ZatsqN%2BtQZS1r6g8MAqjcgJ1NGePp3F%2BBUF077mbCDqAexwT9iSMZHTKJEXJcqJeBkJ06L%2FHATb0chU8EJXwpb1PP87dNrlPYPmjHIH3xoCVzIW59xs%2F6iwMXXP1GkDqTRf5qbJzBhd4dw6me2nFQTH4u6fNDpRVn5qxSJ28%2FCNpVIcBg9cfDCf57bFBjqwAWIujCyfZz9gMkuIgtl4W%2BvoA5OSP6aTe3Qv6LwWd4kIjNgLbZrEoCotx8307tUiPhg2NdNDc7eCu9pN27v7MVnNVSLssk393bLwFMpnBHsWbvT6Vad51lBCZwR6DQtGD1Kx%2BUhWSOdsiKTJTxj25uvBtkCLnw9dKJWYeXIljg5b3jp24aVSCGk9siOKLliOOotoFoVuQAHiWl%2BsVQo0qX0Ugj50PPniYQJ5JtTNY5O8&X-Amz-Algorithm=AWS4-HMAC-SHA256&X-Amz-Date=20250826T133032Z&X-Amz-SignedHeaders=host&X-Amz-Expires=300&X-Amz-Credential=ASIAQ3PHCVTYW25WCPL5%2F20250826%2Fus-east-1%2Fs3%2Faws4_request&X-Amz-Signature=0db73a142d29c1d4fec840e24c4ca25f344577896ba16e15ed541ff90981de7f&hash=198db8d8e200f462f8153f58f7696ae48428e0ca7b49ee62ca14894399e9cda0&host=68042c943591013ac2b2430a89b270f6af2c76d8dfd086a07176afe7c76c2c61&pii=S0148296321007293&tid=spdf-08a4ce77-4cfa-4cb8-ae90-2efee48d7988&sid=020632f987df9848121866210c7ecb170407gxrqb&type=client&tsoh=d3d3LnNjaWVuY2VkaXJlY3QuY29t&rh=d3d3LnNjaWV
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We asked separately in Spain whether members of the public would be interested in
taking a free financial education course, and 73% of people said they would, rising to
86% in 25-34-year-olds.

Of those who recall receiving financial education at school 83% said it was useful, rising
to 91% in USA. Like those who remember receiving financial education in school, this
increases among the older generations with 87% of 45-54-year-olds and 89% of those
over 55 finding it useful.
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UK s 88% 11% 1%
Portugal 86% 13% 1%
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Uruguay e 78% 21% 1%
Poland . 74% 24% 2%
. Yes Base: All adults who remember receiving financial education at school,
3,388 online adults interviewed in ten countries 25 April - 21 May 2025.
. No Age ranges are 16-75 in UK, Spain and Poland; 18-75 in the US; 18-65
in Argentina, Brazil, Chile, Mexico and Portugal; 18-55 in Uruguay.
Don't The "Group average” represents the mean score across all ten countries
know (not accounting for population size).

In some countries, financial education was not only seen as an obligation for schools,
but also a selling point. In Mexico, 86% of people said they were more likely to choose
a school that offered financial education over similar schools that did not. Globally, this
figure averaged at 78%, dropping to 67% in the UK and Spain. This again rose to 86%
among those who were self-employed, demonstrating their awareness of the value
of financial education when managing their business finances.

This is unsurprising given that when asked how important is it that a series of subjects were taught in
schools financial education came second (94%) only to maths (96%), beating traditional subjects such as
history, geography and science. It is striking that financial education is viewed as more important than
many areas of the curriculum that are taught without question and demonstrates a clear understanding

of the holistic benefits of support children to be more financially literate.
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Maths

NIZE =
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Foreign
Maths Maths
languages
0, 0,
97% 97% 96%
Financial Financial
education education N,_‘,;E,j‘s
95% 96% °
Language/ : Financial
Literature ch'gﬂ}ce education
94% ° 92%
" Language/  Language/
chui‘r;ce Literature Literature
° 95% 92%
History History History
83% 92% 88%

Geography  Geography Science

82% 92% 88%
Foreign Foreign
languages languages Geosg_,r;phy
73% 76% ?
Art Art Art
56% 74% 54%

Base: 19,906 online adults interviewed in ten countries 25 April - 21 May 2025.
Age ranges are 16-75 in UK, Spain and Poland; 18-75 in the US; 18-65 in Argentina, Brazil, Chile, Mexico and Portugal; 18-55 in Uruguay.
The “Group average” represents the mean score across all ten countries (not accounting for population size)

To understand why people
think children should receive
financial education above other
core subjects, we asked what
respondents thought the key
benefits of the subject awere:

* 67% building their confidence
to be able to make financial
decisions

 64% helping to ensure better
economic wellbeing for them
over their lives

 61% enabling them to have
the right support for key life
moments

 51% motivating children to
become “active citizens”

Building their confidence to be
able to make financial decisions

Helping to ensure better economic
wellbeing for them over their lives

Enabling them to have the right
support for key life-moments

Motivating children to
become ‘active citizens'

Other benefits

There are no benefits to children
being given financial education
lessions whilst at school

Don't know

Financial Foreign

E Y @
I ||
Maths Maths Maths
94% 98% 97%
Foreign Foreign Financial
languages languages education
93% 96% 96%

Sc;g‘r;ce education languages
° 95% 96%
Geography Science Science
91% 95% 96%
Financial Language/
education Geogg“r;phy Literature
90% ° 94%
Language/ . .
Literature H:_;s_:s}ry H;s;oo/ry
89% ° °
. Language/
Hlssgtgry Literature Geogggr;phy
° 89% °
Art Art Art
70% 71% 80%

Language/
Literature

Science

Geography

History

67%

64%

61%

51%
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2%

3%

98%

Financial
education

96%

Foreign
languages

95%

94%

94%

91%

90%

Art
82%
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Foreign
Maths Maths
languages
0, 0,

97% 96% 95%
Financial Foreign
education languages '\git.,ps

96% 96% °
Language/ Financial Language/
Literature education Literature
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94% 92% 90%
Language,

Geography Lite?’atl?re/ Geography
94% 930 87%
History History History
93% 90% 85%
Art Art Art
80% 77% 63%

Q: Which, if any, of the following do you think
are benefits to children being given financial
education whilst at school?

Base: 19,906 online adults interviewed in ten
countries 25 April - 21 May 2025.

Age ranges are 16-75 in UK, Spain and Poland;
18-75 in the US; 18-65 in Argentina, Brazil, Chile,
Mexico and Portugal; 18-55 in Uruguay.

The "Group average"” represents the mean

score across all ten countries (not accounting
for population size)
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There were a variety of views on how financial education should be taught. We asked
respondents whether this teaching should be standalone (in lessons that are exclusively
about financial education) or integrated into subjects such as maths and numeracy.
Marginally, there was more support for an integrated approach (54%) than a new space
carved out in curriculums (41%).
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. Standalone Q: If you had to choose, which option is closest to what you think is the
best way financial education should be taught in schools?
. It should not be Base: 19,906 online adults interviewed in ten countries 25 April - 21 May 2025.
taught in school Age ranges are 16-75 in UK, Spain and Poland; 18-75 in the US; 18-65 in Argentina,

B ntegrated

Don't know

Brazil, Chile, Mexico and Portugal; 18-55 in Uruguay.

The “Group average” represents the mean score across all ten countries
(not accounting for population size).

7%

5%

7%

2%

3%

2%

2%

1%

3%

5%

How does an integrated
approach work?

Il Bl Case study
Il Bl Finland

Finland has some of the world's highest
rates of financial literacy for both adults
and children. The country ranked second
in both the OECD's 2016 Survey of Adult
Financial Literacy Competencies and in the
OECD's 2018 financial literacy PISA survey
(which measured 15-year-old students'’
understanding about money matters).

Financial education has long been included
in the Finnish curriculum. What stands out
in Finland is the cross-curricular, or ‘whole
school' approach to financial education,
where into a number of school subjects.
Delivering financial education in this way
has delivered positive results because
financial literacy naturally touches upon
several subjects.

The active involvement of a number of
non-governmental organisations in the
provision of financial education in schools
is another reason for Finland's high rates
of financial literacy. Finance Finland, an
organisation representing the Finnish
financial services industry, supplies
comprehensive schools with learning
materials they can use in the teaching of
personal finances and has sponsored free
insurance-themed workshops since 2019.
The Bank of Finland also plays a key role
in developing Finns' levels of financial
capability. It prepared a national strategy
to promote financial literacy that was
implemented in 2022 and established

a financial literacy hub at the Bank of
Finland Museum in the same year.
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Key findings include

* Financial knowledge remains low, and
people tend to overestimate their
abilities; confidence decreases in digital
environments; access to financial information
is increasingly digital and through a wide
range of sources and actors; fraud and
scams are also becoming more prevalent.

* People are willing to improve how they
manage and understand their finances,
yet financial education is not accessible
to many; investing, saving, taxes and
budgeting rank as top areas of interest
across all markets.

* There is no public consensus on who
should deliver adult financial education,
with responsibility shared between
businesses and others, but schools and
parents are seen by the public as key
to delivering this to children.

Financial education has a net benefit to society,
improving people’s confidence to manage their

money and their financial health, and in turn play
a more active role in the economy through saving
and investing.

Our research shows that, globally, people want to
improve their financial literacy and are ambitious
when it comes to their financial goals, which provides
a good background for expanding provision of
financial education.

There is also a need for financial education.
As demonstrated in Chapter 1, there is a gap
between perceived and actual knowledge of
financial matters.

But few people are accessing financial education
courses, and it's not consistently taught in schools,
indicating a supply-side problem. When looking

at improving financial literacy it is essential to
think about how to remove barriers to adoption.
From our research, any narrative should focus on
improving financial health and meeting goals,
such as saving for a home, to make the outputs
and benefits to consumers tangible.

Courses should also be tailored and cover what
people want to learn about. As we've seen
throughout this report, what this looks like depends
on the country, with the most popular subjects
globally being savings, investments and taxes.
Any resources should also be easy to access. Our
Tomorrow's Skills research showed that cost (44%)
and a lack of time (31%) are the largest barriers to
picking up new skills as an adult.

There are many different providers of financial education
in society, from schools to specialist organisations, and we
believe that banks have a role to play here. At Santander,
we want to support people across the world to achieve their
financial goals through our resources on improving financial
literacy. This report will inform our work in this space, and
how we encourage people to improve their financial literacy,
including supporting people with their:

* Financial security
® Financial resilience

® Financial control

* Financial planning & execution

The Currency of Learning
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Knowledgeable about
Financial matters

% answering inflation
question correct

Recall receiving financial education at school

B ves

Top benefits of receiving financial education

Ability to make better 5
financial decisions 72%

Effective management of o
money and debt 67%

Better equipped to reach
financial goals

97% | Math
96% = Financial education
96% | Science
Imgfo;;:ce 95% | Language/literature
subject 92% | History
82% | Geography
76% | Foreign languages

72% @ Arts

Top 3 financial ambitions

49% Pay off debts

42% Saving for travel

40% Become financially stable enough to
° not worry about

Where to seek fFinancial information

43% A financial advisor or specialist

39% Family members

31% Companies / organisations which
©  provide financial products

Key areas to learn

62% Investing

53% Saving

52% Taxes

49% Budgeting

48% Retirement Accounts

42% Banking

US specific questions

81% think it's important their bank
©  provides financial education resources

would like to receive financial
57% education from their bank via online
courses & webinars

80% are aware of their credit score, this
©  drops to 60% among 18-24 year olds

88% are confident they know how to
© improve their credit score

N L7
== UK

Knowledgeable about
Financial matters 1%
% answering inflation ®
question correct

Recall receiving financial education at school

B ves
B o

Top benefits of receiving financial education

Ability to make better
financial decisions

Effective management of

)
money and debt 63%

Better equipped to reach
financial goals

97% | Maths
959% | Financial education
94% | Language/literature
Importance 91% | Science
of each
subject 83% | History
82% | Geography
73% | Foreign languages

56% | Arts

The Currency of Learning a

Top 3 financial ambitions
38% Saving for travel

30% Become financially stable enough
© to not worry about money

24% Pay off debts

Where to seek fFinancial information
33% A financial advisor or specialist

Companies / organisations which
provide financial products

31%

29% Family members

Key areas to learn
52% Saving
48% Pensions
48% Budgeting
47% Taxes
45% Investing
45% Mortgages
think the Government should be doing

76% a lot/little more to ensure children
receive financial education

What do UK teachers think?

feel confident teaching
o
49% financial education

find it easy to access financial
32% education resources, whilst 30%
find it difficult

think the British government should
88% be doing more to ensure children
receive financial education




== Poland

Knowledgeable about
Financial matters

% answering inflation
question correct

64%

Recall receiving financial education at school

B ves

Top benefits of receiving financial education

Ability to make better
financial decisions

Effective management of
money and debt

Better equipped to reach
financial goals

96%
93%

92%

Importance o
of each 92%

subject 88%
88%
87%
74%

57%

Foreign languages
Math

Financial education
Language/literature
History

Science

Geography

Arts

Top 3 financial ambitions

38%

36%

20%

Saving for travel

Become financially stable
enough to not worry about

Buy a car

Where to seek fFinancial information

38%

29%

23%

A financial advisor or specialist

Family members

Friends

Key areas to learn

57%
55%
52%
52%
42%
38%

Savings
Investing
Taxes
Budgeting
Banking

Pensions

Poland specific questions

37%

55%

70%

49%

want to learn more about cyber
security and fraud prevention

feel comfortable talking to a partner
or immediate family member about
my finances

try to live a simple life in terms of
material things

often worry that | may run out money

& The Currency of Learning a

Portugal
Top 3 financial ambitions

Knowledgeable about 399, Become financially stable enough
Financial matters MERA to not worry about money

33% Saving for travel
% answering inflation 36%
ti t °
question correc 23% pay off debts

Recall receiving financial education at school Where to seek financial information

39% A financial advisor or specialist

30% Companies / organisations which
©  provide financial products

B ves

27% Family members

Key areas to learn
67% Savings
65% Investing

57% Taxes

Top benefits of receiving financial education

Ability to make better
financial decisions

46% Budgeting

Effective management of . .
W monegand el 59% 38% Debit and credit cards
38% Morgages

Better equipped to reach
financial goals

Portugal specific questions

] 229, would invest €5,000 into mutual funds
95% | Foreign languages ©  whilst 20% would invest it into real estate

94% | Math

359% save a portion of their income every month,

94% | Language/literature whilst 40% do not save regularly

92% @ Financial education

Importance 73% use digital banking services at least weekly
of each o .
i 90% @ Science
87% Geography 24% are optimistic about the economic outlook
(]

for the global economy, 42% are pessimistic

85% | History o .
are optimistic about the economic
63% @ Arts 22% outlook for the Portuguese economy,
42% are pessimistic




—— Spain

Knowledgeable about
Financial matters 54%

% answering inflation 26%
question correct °

Recall receiving financial education at school

B ves

Top benefits of receiving financial education

Ability to make better

0
financial decisions 64%

Effective management of

()
money and debt 59%

Better equipped to reach
financial goals

94% | Maths
93% | Foreign languages
93% | Science
mperarce g1, | ceonaphy
subject 90% | Financial education
89% | Language/literature
89% | History

70% | Arts

Top 3 financial ambitions
38% Saving for travel

31% Become financially stable enough
©  to not worry about money

19% Buyacar

Where to seek financial information

45% A financial advisor or specialist

28% Family members
24%, Companies / organisations which

provide financial products

Key areas to learn
56% Taxes

53% Saving

53% Investing
45% Mortgages
42% Budgeting

39% Banking

Spain specific questions

If given a present equivalent to their monthly
41% income would choose to save it, whilst 25%
would invest it in financial products

73% would use online banking to check their
© account balance

would use online banking to make a
70% payment or transfer but 48% would

go in-person to a branch to set up or

purchase a new financial product

73% would be very or fairly interested in
© A free financial education course

O

- Argentina

Knowledgeable about
Financial matters 66%

% answering inflation o
question correct

Recall receiving financial education at school

B ves
B o

Top benefits of receiving financial education

Ability to make better
financial decisions

Effective management of
money and debt 58%

Better equipped to reach
financial goals

98% | Maths
96% | Foreign languages
95% = Financial education
Im::;:ﬂce 95% | Science
subject 94% | Geography
91% | History
89% | Language/literature

71% @ Arts

The Currency of Learning

Top 3 financial ambitions

529, Become financially stable enough
© to not worry about money

41% Saving for travel

29% Pay off debts

Where to seek Financial information

42% A financial advisor or specialist

33% Family members
299, Companies / organisations which

provide financial products

Key areas to learn
75% Investing
63% Saving
47% Budgeting
47% Banking
45% Taxes

41% Debit and credit cards

Argentina specific questions

91% would find it useful if their bank
© offered financial education

have used Platforma educativa
12% Santander whilst 45% have never
used any education platform

70% have been targeted by a scam, 23% have
© been a victim of a successful scam

39% have placed a bet online in the past year

use bank transfers as their most
frequent payment method

29%




Brazil

Knowledgeable about
Financial matters 49%

% answering inflation o
question correct

Recall receiving financial education at school

B ves

Top benefits of receiving financial education

Ability to make better

0
financial decisions 66%

Effective management of o
money and debt 61%

Better equipped to reach
financial goals

97% | Maths
96% @ Financial education
96% | Language/literature
Im::;:ﬂce 95% | Science
subject 94% | Foreign languages
94% | Geography
93% | History

80% | Arts

Top 3 financial ambitions

46% Become financially stable enough
© to not worry about money

38% Saving for travel

31% Pay off debts

Where to seek financial information

35% A financial advisor or specialist
30% Family members

29% Social media

Key areas to learn

67% Saving

67% Investing

53% Budgeting

48% Taxes

44% Debit and credit cards

41% Banking

Brazil specific questions

64% check their credit car statement
© at least monthly

69% find it easy to understand the charges
© on their credit card statement

feel confident they would be able to
52% calculate interest on their credit card
correctly

399 have made use of their overdraft
© facility in the past year

44% understand the terms and conditions
©  for their overdraft facility

O

L Chile

Knowledgeable about
Financial matters 63%

% answering inflation ®
question correct

Recall receiving financial education at school

B ves
B o

Top benefits of receiving financial education

Ability to make better 5
financial decisions 65%

Effective management of o
money and debt 62%

Better equipped to reach
financial goals

97% | Maths
96% | Financial education
96% | Foreign languages
Imgfo;;izce 96% | Science
subject 94% Language/literature
93% | History
93% = Geography

80% | Arts
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Top 3 financial ambitions

45% Become financially stable enough
° to not worry about money

39% Saving for travel

38% Pay off debts

Where to seek fFinancial information
39% A financial advisor or specialist

Companies [ organisations which
provide financial products

37%

29% Family members

Key areas to learn

68% Investing

66% Saving

54% Taxes

52% Budgeting

47% Debit and credit cards

47% Banking

Chile specific questions

70% keep their savings in a bank whilst
© 18% keep their savings at home

739, confident in their knowledge of savings
© and investing

67% often worry they may run out of money

539 have used a checking account at least once
© in the past month

63% have never taken out or renewed a
° mortgage, nor taken our an informal loan
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B:B Mexico

Knowledgeable about
Financial matters

% answering inflation
question correct

Recall receiving financial education at school

Top benefits of receiving financial education

Ability to make better
financial decisions

Effective management of
money and debt

Better equipped to reach
financial goals

98%
96%

95%

Importance o
of each 94%

subject 94%
91%
90%
82%

52%

Math

Financial education

Foreign languages

Language/literature

Science
Geography
History

Arts

B ves

Top 3 financial ambitions

44%

41%

35%

Become financially stable enough
to not worry about money

Saving for travel

Pay off debts

Where to seek fFinancial information

54% A financial advisor or specialist

34%

27%

Companies [ organisations which
provide financial products

Family members / social media

Key areas to learn

69%
66%
55%
55%
49%
42%

Investing

Saving

Debit and credit cards
Taxes

Budgeting

Banking

Mexico specific questions

57%

36%

85%

38%

62%

say the main barrier to improving
their financial situation is because
their income is too low

would use their savings to
meet a large one-off expense

always or sometimes say their
household stays inside its budget
of income and outgoings

save 10% or more of their
income on average

keep their savings in a bank account

'S
— Uruguay

Knowledgeable about
Financial matters

% answering inflation
question correct

Top benefits of receiving financial education

Ability to make better
financial decisions

Effective management of
money and debt

Better equipped to reach
financial goals

96%
96%

95%

Importance o
of each 94%

subject 92%
92%
90%
77%

Recall receiving financial education at school

B ves
B o

57%

Maths

Foreign languages
Financial education
Science

Geography
Language/literature
History

Arts
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Top 3 financial ambitions

48% Become financially stable enough
° to not worry about money

34% Saving for travel

34% Pay off debts

Where to seek fFinancial information
39% A financial advisor or specialist

36% Companies [ organisations which
© provide financial products

26% Family members

Key areas to learn

71% Saving

67% Investing

55% Budgeting

51% Debit and credit cards

47% Taxes

30% Digital currencies

Confidence managing finances
I -
I -

I -
I /5%

I o5
25-34
B

I -2
B

G
44-54
I ;o

B ngeneral B online

Total

18-24

35-44




For Santander, Ipsos interviewed representative
quota samples of adults in ten markets using its
online i:omnibus and ad hoc services: 2,139 aged
16-75 in the UK, 2,099 aged 18-75 in the US, 1,970
aged 16-65 in Portugal, 2,001 aged 18-65 in Chile,
2,002 aged 18-65 in Argentina, 1,454 aged 18-55
in Uruguay, 2,022 aged 18-65 in Mexico, 2,028
aged 18-65 in Brazil, 2,118 aged 16-75 in Spain,
and 2,073 aged 16-75 in Poland.

Fieldwork took place between 25th April and 21st
May 2025. The samples obtained are representative
of the national populations with quotas on age,
gender, region and working status. The data has
been weighted to the known offline population
proportions in each market for age, working status
and social grade within gender, and for government
office region and education, to reflect the adult
populations of each market in which the research
was conducted.

Country-specific technical notes

Poland

For Santander, Ipsos interviewed a representative
quota sample of 2,073 adults aged 16-75 in Poland
using its online i:omnibus between 25th - 30th April
2025. The sample obtained is representative of the
population with quotas on age, gender, region and
working status. The data has been weighted to

the known offline population proportions for age,
working status and social grade within gender, and
for government office region and education, to
reflect the adult population of Poland.

Spain

For Santander, Ipsos interviewed a representative
quota sample of 2,118 adults aged 16-75 in Spain
using its online i:omnibus between 30th April - 7th
May 2025. The sample obtained is representative of
the population with quotas on age, gender, region
and working status. The data has been weighted
to the known offline population proportions for
age, working status and social grade within gender,
and for government office region and education,

to reflect the adult population of Spain.

Brazil

For Santander, Ipsos interviewed a representative
quota sample of 2,028 adults aged 18-65 in Brazil
using ad hoc online surveys between 28th April - 9th
May 2025. The sample obtained is representative of
the population with quotas on age, gender, region
and working status. The data has been weighted
to the known offline population proportions for
age, working status and social grade within gender,
and for region and education, to reflect the adult
population of Brazil.

O

Mexico

For Santander, Ipsos interviewed a representative
quota sample of 2,022 adults aged 18-65 in Mexico
using ad hoc online surveys between 30th

April = 10th May 2025. The sample obtained is
representative of the population with quotas on
age, gender, region and working status. The data
has been weighted to the known offline population
proportions for age, working status and social
grade within gender, and for region and education,
to reflect the adult population of Mexico.

Uruguay

For Santander, Ipsos interviewed a representative
quota sample of 1,454 adults aged 18-55 in
Uruguay using ad hoc online surveys between
25th April — 16th May 2025. The sample obtained
is representative of the population with quotas on
age, gender, region and working status. The data
has been weighted to the known offline population
proportions for age, working status and social
grade within gender, and for region and education,
to reflect the adult population of Uruguay.

Argentina

For Santander, Ipsos interviewed a representative
quota sample of 2,002 adults aged 18-65 in
Argentina using ad hoc online surveys between
30th April - 20th May 2025. The sample obtained
is representative of the population with quotas on
age, gender, region and working status. The data
has been weighted to the known offline population
proportions for age, working status and social
grade within gender, and for region and education,
to reflect the adult population of Argentina.

Chile

For Santander, Ipsos interviewed a representative
quota sample of 2,001 adults aged 18-65 in Chile
using ad hoc online surveys between 1st — 20th
May 2025. The sample obtained is representative of
the population with quotas on age, gender, region
and working status. The data has been weighted

to the known offline population proportions for
age, working status and social grade within gender,
and for region and education, to reflect the adult
population of Chile.

UK

For Santander, Ipsos interviewed a representative
quota sample of 2,192 adults aged 16-75 in the United
Kingdom using its online i:omnibus between 25th -
28th April 2025. The sample obtained is representative
of the population with quotas on age, gender, region
and working status. The data has been weighted to
the known offline population proportions for age,
working status and social grade within gender, and
for government office region and education, to reflect
the adult population of the United Kingdom.

us

For Santander, Ipsos interviewed a representative
quota sample of 2,099 adults aged 18-75 in the USA
using its online i:omnibus between 28th April - 2nd
May 2025. The sample obtained is representative of
the population with quotas on age, gender, region
and working status. The data has been weighted

to the known offline population proportions for
age, working status and social grade within gender,
and for region and education, to reflect the adult
population of the USA.

Portugal

For Santander, Ipsos interviewed a representative
quota sample of 1,970 adults aged 18-65 in
Portugal using ad hoc online surveys between
30th April - 21st May 2025. The sample obtained

is representative of the population with quotas on
age, gender, region and working status. The data
has been weighted to the known offline population
proportions for age, working status and social
grade within gender, and for region and education,
to reflect the adult population of Portugal.
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